
B Y  H O L LY  S C H I N D L E R

A BLOG IS more than a giant billboard 
erected in cyberspace to advertise an 
author’s own work. In fact, the best 
way to increase interactivity is to blog 
about your readers, followers, and fellow 
authors—not just your own career and 
achievements.
OFFER PUBLISHING ADVICE. 
Most followers of authors’ blogs are 
writing their own novels. Write blog 
posts about new tricks you’ve discovered 
for increasing daily word count, or 
about new, helpful revision techniques. 
Inspire your followers by telling them 
how you landed your own deal. Offering 
emotional support as well as practical 
advice for their publishing pursuits will 
encourage your followers to continually 
return to your blog. Readers may also 
provide links to particularly helpful 
posts on social networking sites, driving 
additional traffic to your blog.
INTERVIEW FELLOW AUTHORS. 
This technique has brought enormous 
traffic to my own blog. The unique URLs 
generated by the titles of your posts 
allow fans who search Google for a 
specific author to find your interview—
and, as a result, your blog—in search 
results. By interviewing authors, your 
blog allows you to circulate among 
your colleagues, possibly forging a new 
friendship with an author who may 
become your sounding board, act as a 
first reader on future manuscripts, or 
blurb one of your novels!

BAND WITH OTHER AUTHORS. 
Start an additional blog with a group of 
your favorite writers who all commit 
to sharing posting duties. I administer 
two such blogs: YA Outside the Lines 
(for YA authors) and Smack Dab in the 
Middle (for middle-grade authors). 
Depending on what you personally write 
or illustrate, you could create your own 
group blog in another genre (e.g., teen 
romance or mystery). You’ll all benefit 
from shared traffic to one blog. Be sure 
to provide sidebar links to your own 
personal blogs or sites; followers of your 
group blog will often become followers of 
your personal blog as well.
ENTICE BLOGGERS WITH FREE WEB 
GRAPHICS. 
A countdown widget that incorporates 
your cover art and release date offers 
bloggers something visually appealing 
to add to sidebars; it’s also a great way 
to spread word of your forthcoming 
releases. I created the countdown 
widget for my second novel, Playing Hurt, 
eight months prior to its release using 
Widgetbox (www.widgetbox.com). I then 
invited bloggers (via status updates, 
tweets, and direct e-mails) to put the 
widget on their sidebars. The widget 
received more than 324,000 views prior 
to Playing Hurt’s official release. A widget 
is truly symbiotic, offering bloggers free 
web content and you cheap advertising.
PARTICIPATE IN MEMES. 
Follow Friday is a meme hosted by 
Rachel Rivera, blogging at Parajunkee’s 
View (parajunkee.com). Participants 

Maximize Your Blog 
by Minimizing Yourself

answer a weekly question and place a 
link to the Follow Friday post on their 
own site. They then visit one another’s 
sites, becoming new followers. Rivera 
also features one specific blogger each 
week. She says, “The bloggers chosen 
as features have shown phenomenal 
jumps in their followers and have been 
overjoyed at the results.” While feature 
spots are reserved for book bloggers, 
the popular meme offers an incredible 
opportunity for authors to meet 
potential online reviewers, interact with 
fans, and pick up new followers.
HIGHLIGHT YOUR FOLLOWERS’ 
SUCCESSES. 
Become a regular reader of your 
followers’ blogs. When any of them 
announces an achievement—snagging 
an agent, announcing a first book deal, 
devising their own weekly meme—ask 
to feature them on your blog. Shoot 
them an e-mail interview. Again, by 
advertising the interview through social 
networking sites, that blogger will send 
new followers to your blog.

Once you become a place known for 
celebrating other authors and bloggers, 
you’ll watch your blog’s following 
grow exponentially. And the more you 
celebrate others, the more you’ll find 
them willing to tweet or cross-post your 
good news—including release dates, 
official cover art, and book sales.

Holly Schindler is the author of two YA novels and a 
forthcoming middle-grade novel. Direct links to her 
blogs are at hollyschindler.com.

B Y  L I N D A  E .  M A R S H A L L

TEN . . . NINE . . . EIGHT . . . Seven more 
days until I leave for China. This will be 
my second trip there and, if I listen to my 
back, my shoulders, and my husband, 
my first trip anywhere in many years 
sans computer.

But leaving my trusty computer 
behind seems daunting. How will I write 
anything new or polish my middle-grade 
work-in-progress without it?

Troubled, I consider purchasing an 
iPad or MacBook Air. Either would be 
lighter than my beloved two-year-old, 
six-pound MacBook Pro. That weighs 
almost as much as my firstborn did at 
birth.

I consider the situation: I carried her 
(my firstborn) for months. My husband 
carried her, too (although he didn’t 
always like having her in our bed). 
Certainly we could carry my MacBook 
Pro on vacation through China.

Right? Wrong.
My husband—a kind, gentle man, but 

not a writer—insists it’s too heavy. He 
insists I can take a vacation without it. He 
says I’ll be fine.

Hah! Little does he know how attached 
I am to this creature.

“Just bring paper,” he says. “And a pen. 
Or two.”

Impossible. Unnerving. With paper 
and pen, my fingers can’t fly. I’ll have to 
stop and think about what I’m writing. 
The system is essential when I’m editing 

and revising, but for a first draft, it’s like 
trying to conceive a baby while taking 
birth control pills. It’s not likely to come  
to fruition.

I spring into action and investigate 
buying an iPad and a separate keyboard 
(because I cannot type quickly on the 
iPad’s built-in keyboard). The results: 
one folding keyboard (approximately 
$100) plus iPad2 (approximately $500), 
plus protection plan ($80), iPad cover 
(approximately $40), and software  
(+/- $100), and I’m in business. Altogether 
the price approaches that of a MacBook 
Air: $999 plus new software (I’ve used up 
all my licenses for my old Word program), 
plus the protection plan ($249).

It’s clear: New computer stuff would 
cost almost as much as my plane ticket. 
Not good.

Now what? Do I follow my husband’s 
advice and try paper and pen? Do I try a 
keyboard with my iPhone? Or . . . ?

Another idea. I hear there’s a 
lightweight, easy-to-store keyboard that 
weighs less than a newborn’s wet diaper.

Could it work? Is there software? Could 
I use it to write, think, edit, save, and 
send? I decided to try.

I called the nice people at Apple 
(1-800-MY-APPLE) and explained my 
plight. With their guidance, I ordered an 
iEagle Foldable Wireless Keyboard (item 
number 8079964) made by HippiH (www.
hippih.com). The keyboard cost about $100 
(including shipping) and arrived a few 
days later.

I set it up, paired it with my iPhone, 
purchased and installed software 
compatible with Word (Documents to 
Go, premium edition, $16.99), and tried 
to write. Frustrating. Then I read the 
instructions.

The program and folding keyboard 
worked so well, I used it to write this 
essay.

I’m taking this new baby with me. It 
weighs only a few ounces, and it makes 
me very happy.

There’s just one problem: My husband 
still doesn’t want it in bed with us.

Linda Elovitz Marshall lives in upstate New 
York. Her first picture book, Talia and the Rude 
Vegetables, was released just prior to her trip to 
China, where she read the story in Beijing.

Leaving the Baby 
at Home?
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